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To pdbnua emidoyric uAomoieitar ato mAaioio Mvnuoviou Karavénong ueraéu tou TAMIN kai tou
Afpou NaumAiéwy, e aTéxo TNV UTTOOTAPIEN EPEUVNTIKAG KAl EKTTAIGEUTIKAG OUVEPYaTiag.

A6 10 6eUTEPO IS TOU 2000 AIWvA, O TOUPIOCPAG amoTeAel Evav amd Toug Baaikoug
mapdyovtes diapdpewang Tou €AANVIKOU xwpou. ATO TO PETATIOAEHIKO KPATIKO
EYXEipnpUa avamTugng ToupIoTIKWY UTTOOOUWY -PE XAPAKTNPIGTIKATEPO TTAPAdEIYUA TO
mpoéypappa Zevia Tou EOT- €éwg Tnv @dvodo ueydAng KAipakag 1I81wTIKWV EEVOdOXEIaKWY
povadwv Kal, To Tpooeata, Tn 81AXUTN HETAPOPPWAN TWV IGTOPIKWY ACTIKWY KEVTPWV
péow boutique katahupdTtwy kal Bpaxuxpdviwv PIcBWoEwy, 0 ToupIouOG dev TUVIOTA
aTTAWG Evav 0IKOVOUIKG Topéd, ahAd Eva Xwpikd Kal apxITeKTOVIKO Tedio Tapépfaong.
To gepivapiakd padnua eEeTalel TWG 0 KPATIKOG aXediaapdg, n 1IdIwTIKA TpwToRouAia
Kal n duvapikA TnG ayopdg avadiagdpewaoayv, oe dIAPOPETIKEG XPOVIKEG QATEIG, TNV
I0TOPIKA TTOAN, TO KTNPIaKO TNG amdBepa, Toug dNUOCIOUG XWPOUS Kal TNV KaBnuepIvh
{wn.

Katd 1o eapivé e¢aunvo 2025826, medio épeuvag amoTteAei n maAid moAn Tou Nauthiou.
ApxIKG O1aMOPQWUEVO WG ETIPEANPEVOS €BVIKOG TTPOOPITUOG HECO ATTO KPATIKES
TpwToPoulicg -To Zevodoyeio Ap@ITplwy, Ta =gvia, To ouykpdTnua TN AkpovautAiag,
n MAag ApBavitiag kai n gUvdean TOUG PE TOUG apxalohoyikoUg Xwpous Twv Muknvwv
kar Tng Emdalpou- 10 NalmAiov aTn guvéxela 0€x0nke PeydAng KAipakag 101WTIKEG
gevodoyelakég TapepBaceis kal ofjuepa Biwvel pia eviatikn, d1dyutn eméktaon boutique
KataAupatwy kar Bpaxuxpoviwv pioBwocwv. H ouvimapln eykataAeAeiguévv
UTTOOEIOTTOINMEVWY KPATIKWY UTTOSOHWY ME U1 KOPETHEVN IDIWTIKA TOUPICTIKA avatTugn
avadelkvUel Eva kpiolpo xwpikd Tapadodo.

To ya@Bnpa evracoel 1o NadmAio atn d1eBviy culATNON yia TIG «consumedy TOUPITTIKEG
TOAEIG Kal ouykpoTei éva epeuvnTikd TTAaiolo Baoiopévo o€ Tekunpiwon kal TPoRoAR
dedopévwy. Méoa amd apyelakn €pguva, TUTToAOyIKA Tagivéunan, xaptoypdenon kai
QWTOYPAQIKA TEKUNPiwan, ol ouppeTéxovTeg Ba auhAéfouv, Ba epunveloouv kal Ba
OUOXETIOOUV OTOIXEIO YIO TO XWPIKO amoTUTTWHA TOU TOUupIgpoU Kal Tn peTdfach Tou
amoé Kpatika opyavwpévn avamrugn umodopwv atn didyxuan utd T Aoyikh NG ayopdg.
216x0G €ival n amoTiunan Kal n KPITIKA Twv ev eSEAICEl pETATXNUATICPWY, OIATUTTWUEVN
WG KaTeuBUVOEIG -Kal 01 WG aXedIATTIKEG TTPOTACEIG- yia auTd TTou n moAn yiveral. To
paBnua 0pyavwVETal WG GUAAOYIKO £pEUvVNTIKA Kal eTIMEANTIKA TTPWTOBOUAIQ e OTOXO
TN ouykpdtnon evog Athavta ToupiopoU: NaumAio 1950-2026, evog cuykpITikoU Kal
TEKUNPIWHEVOU APXEIOU EUPNUATWY KAl BEdOPEVWV.
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State, Market and the Transformation of the Historic City
The Case of Nauplion

The elective seminar class is conducted within the framework of a Memorandum of Understanding
between the DoAUP and the City of Nauplion, supporting research and educational collaboration.

Tourism has been a formative force in shaping the modern Greek landscape since the
second half of the twentieth century. From the post-war state project of developing a
national tourism infrastructure -most notably the GNTO Xenia programme- to the rise
of larger-scale private hotel developments and, more recently, the dispersed remaking
of historic urban fabrics through boutique hospitality and short-term rentals, tourism is
not only an economic activity but a spatial and architectural enterprise. This elective
seminar investigates how state planning, private investment and market diffusion have,
in different periods, reconfigured the historic city, its building stock, public spaces, and
everyday life.

During Spring Semester 2025-26, Nauplion serves as the primary case study. Initially
shaped as a carefully curated national destination through state initiatives -Amphitryon
Hotel, Xenia Hotels, the Acronauplia complex, Arvanitia Beach, and its linkage to the
archaeological sites of Mycenae and Epidaurus- the city later absorbed large-scale
private hotel insertions and lately undergoes an intensive, dispersed expansion of
boutique accommodation and short-term rentals. The coexistence of neglected and
underutilised state infrastructures and saturated private tourism growth reveals a critical
spatial paradox.

The seminar positions Nauplion within the wider discourse on ‘consumed’ tourist
cities and develops a research framework based on evidence and projection. Through
archival research, typological classification, mapping, and photographic documentation,
participants will compile, interpret and project data on tourism’s spatial footprint and its
evolution from state-led infrastructure to market-driven diffusion. The seminar’s output is
an assessment and critique of ongoing transformations, articulated as directions, rather
than proposals, for what the city is becoming. The collective research and editorial
project will culminate in a curated Atlas of Tourism: Nauplion 1950-2026, a comparative,
data-based archive that synthesises findings across the semester.
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